Sub.Code :3071
GRADE XI
Marketing
Model questions

foramdTer Fhav TR 9TeTHT IR fag | It (AT fGgUesl dgehed qUilgs 1S |
Candidates are required to give their answers in their own words as far as practicable. The figures in the
margin indicate full marks.

Time : 3 Hrs. Full Marks: 75
e % (Group A)
#fq wfrar SwrcRs weew (Very Short Answer Questions)
I yeeEd S fee (Attempt All Questions) (11x1=11)
1. o 99H & &1 ?

What is marketing?
TSR R] ITHRT YfTHT F T3 Hed oo TR |
Mention any two importance of marketing towards customer.

FARYMEAR] AT ATIRUIH] ATEAT THEE |

Explain modern marketing concept.

TSRYMEART T HFAURVN T AR FFURVT dT=bT %1 g5 (AT TSR |
List out any two differences between product concept and selling concept of
marketing

FSARLMEA FRHR T TETR |

Write the meaning of marketing mix.

AT =ATEAT weaT 9 = g 7

How demand is different from want?

TSRS ARATIT TR |

Define Market.

[T T & THRAES, ?

What is meant by distribution?

Gieaharel a9 deterd |
Write the meaning of buyer.

10. SR FEAT JUNCATHT F g5 [a9des Je@ THEE |

11.

List any two features of Marketing Information system.
AT E ATTAG JUITATh AR AT T |
Explain the concept of internal records.
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¥ @ (Group B)
it IaHe TEee (Short Answer Questions)
I yyeEH S} fege | (Attempt All Questions) (8 x 5 =40)
12, IR AATAHT [T~ ATIRUMES ATAT Tl |
Explain the different approaches to the study of marketing.
Faar(Or)
FARMEART UfTeTiae farTashedT aedT FA®hd THard |
Discuss the historical development of marketing.
13. qUES ATRAT HLHTENHT ARSI IATEA T TUH @ T AR (qoh! T AT@gra | qis H9 I
ARTEESH] | FTAT T3, ? ATl THe |
If you have produced vegetables from your kitchen garden and you want to sell them.
How do you create demand for vegetables? Explain.

14, FERTEAH ATARE ATATERVIHT ATRT THE |
Explain the internal environment of marketing.
15. STl AEREHAT A1 (qhdlel SRS FFafead FHaad! qu T8
Describe the marketing functions of wholesaler in the context of Nepal.
16. FaaROT GUTAHT Tsive T GRT SATINIR] AEcTHg FHIET THard |
Review the importance of agent and retailer in the distribution channel.
17. S9¥HTH! @RE IERATHT TH1E 9T dcaes & & g | duTsehl [qeAT @REHT T91E 911 #ecaqul dcd
& 7
What are various factors affecting consumers buying decisions? In your opinion
which factor is more influential?
18. Examine the need for studying buyer behavior.
Gie EER AATTH] ATFLIHATH! [Fa=A1 THe |
19. ISR Mg JOTATR! Heed 0 THeral
Describe the importance of marketing intelligence system.
#ear(Or)
Explain about the process of marketing research.
TSR ATAATHHT FhATEwH AT THal |

g T (Group C)
rHr STeRe TeAes (Long Answer Questions)
I yeeEs SR fager | (Attempt All Questions) (3 X 8=24)
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20. aoReTEAHT fafq= daaRUTETH! AT THR | TUTSh! [aoRAT  AfeThl ArasTHT SILEAH]

21.

22,

FTIRM &1 JoAted g ?

Discuss about the various types of marketing concept. From your view point which
concept is popular in present scenario?

FARET fafa= JepRes SaTexvl Afed SA®S THEE AT TATeAT TolIRepT [F9T0eT STen T |
Discuss different types of market with suitable example. Also, explain the features of
Nepalese market.

TR FT Jed qAT ATTITIT ATATARITRT ATIRUM T F0ATES SARA THard | TR
FEATATIHATS (b TTR] AFAT T B ? AT THe |

Discuss the concept and features of macro or uncontrollable environment of
marketing. Why marketing manager needs to study of it? Explain.

graar (Or)
FEINTT @REHATH G FFAEE AT TR | FEANT GRE TIeRaTE THE 9T THE Jcagsahl
== T |
Explain the buying process of an organizational buyer. Also explain the major
determinants of organizational buying behavior.
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