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College Establishment

Platinum Management College (PMC), established in 2009, has been dedicated in higher education 
with the prime objective of providing quality and practical education at an affordable cost. The 
college has been established by a group of professionals, academicians and educationists at 

the helms and has been undergoing continuous and timely restructuring and reengineering in the 
quality, system process and pedagogical approaches. Currently the college is offering Bachelor of 
Business Administration (BBA) and Bachelor of Hotel Management (BHM) in affiliation to Pokhara 
University. In near future the college is planning to run MBA and E-MBA, and BCIS Programs.



Mission

Vision

“Platinum Management College (PMC) advances Nepalese method of management by carrying 
out research.  It attracts, educates and trains human capital for global leadership and encourages 
entrepreneurship development.”

“Platinum Management College (PMC) will 
become a premier management college 
dedicated to craft innovative Nepalese 
methods of management to lead global 
business management practices.”



Message from the Chairperson

Tikaram Sapkota
Chairperson

With education at an inflection point, we, at Platinum Management College and The 
Times International College, are conscious of our responsibility as premier schools of 
the country in the field of Management Studies and Science Education, and therefore 

groom future business leaders, managers and scientists by following a judicious blend of theory 
and practice using highly scientific and innovative pedagogy. We strongly believe that students 
are soft clay and they can be molded in desired shapes by academically and morally sound 
faculties, and strong and dedicated management team for which our colleges are proud of. Our 
endeavor is to produce system thinkers and business/management problem solvers who can 
make this world a better place to live. That’s why, within few years of inception our colleges 
have emerged as leading schools of the country in education sector. 

We teach students the theories and concepts to analyze how and why the things behave in the 
way they do, e.g., how and why markets behave in the way they do, and use multiple methods-
lectures, cases, simultations, field surveys, pair works, group works and other task based 
approaches to impart the required knowledge and develop the skills, and attitudes. Teaching 
methods, approaches and techniques we use enable and encourage students to challenge 
conventional wisdom and come up with innovative solutions to social, environmental and 
business problems. We aim at imparting quality education with a vision to be a national centre 
of excellence and the mission to develop innovative and ethical future business leaders and 
decision makers to fulfill the pressing needs of the country.

Since our team greatly believes in performances, not in promises, we are dedicated and devoted 
to make our students saleable in the world markets. We don’t give fish to our students rather we 
teach them how to fish themselves and we also instruct them; “You can’t do things differently 
until you see things differently.”

Above all, we always advocate for the love and contribution students can give for the nation, 
nationality and national sovereignty. We instill a nation-loving thought in our students that 
prioritizes “Mother and motherland are lovelier than the heaven.”

If you are stimulated for a high quality education with the state-of art facilities, and aspire 
to be motivated by rigorous academics, then the Platinum Management College and Times 
International can be exciting places for you.



Message from the Managing Director

Dipak Nyaupane
MD

Platinum Management College has been able to establish itself as an epitome of 
excellence in the field of business and hospitality studies by virtue of our unwavering 
commitment to world class quality education.  Diversified and complex interests of the 

21st century learners can be nurtured through meticulously designed dynamic curriculum 
and differentiated pedagogical approaches. We are aware that national frontiers are getting 
weaker owing to global forces and students, today, are the competitors of the global arena. 
We have created a truly congenial and conducive learning environment in our college so as 
to enable our students to scale the Everest in any field they choose.
We put utmost emphasis on cultivation of entrepreneurship in our students with a view 
to developing them into job creators. Our well managed skill labs have been operated to 
develop a wide range of professional skills in our students. Proposal development, report 
writing, professional presentation, public speaking, community mobilization, group work, 
public relations , data collection, data analysis and interpretation etc. are some of the skills 
focused by our skill labs. In other words our emphasis is on the development of practical 
caliber and competence. In order to ensure the sustainability of learning we have adopted 
research based approaches and ICT is an integral part of our system. Ethnographic studies, 
case studies, industrial researches, market surveys, banking researches, consumer behavior 
studies, action research, program monitoring and evaluation etc. are some of the types of 
researches regularly carried out by our students under the guidance of our research experts. 
Today’s world is commercial world.  Our BBA and BHM programs focus on the production 
of capable and competent professionals related to Banking, Business and Hospitality 
sectors. Our strong of connections with A level Banks and five star hotels provide ample 
opportunities and exposure to our students to connect classroom learning with real world 
and to understand the complex intersections between theories and practices. 
The fruitfulness of our efforts has been vividly reflected by the national and international 
professional success of our students. Many of our products have been established as leading 
management and banking professionals in various corporate houses of the nation and the 
world and many of them are successful entrepreneurs.
Any student under the roof of Platinum Management College is our responsibility that we 
shoulder with full commitment and dedication. We remain the guides and guardians of our 
students throughout their academic and professional journey. I invite all the high aspiring 
students to be the  members of our family and feel the difference.



Message from the Principal

Ass.Prof. 
Pradeep Kumar Aryal

Principal

Platinum Management College (PMC) is one of the well established 
and fastest growing colleges in the nation. We congratulate you for 
selecting this college in order to pursue higher studies in Management.

We place  a strong emphasis on imparting quality education from our 
highly experienced and qualified teaching faculties to ensure our students 
right combination of theory and practice so as to make them globally 
competent.

We are a team of dedicated professionals, academicians and established 
authors. At PMC, we consider that we can offer our students a unique 
and exemplary standard of teaching and learning that focuses the overall 
development of their personality. We also provide the students with a 
supportive and stimulating environment in which they will be encouraged 
to develop their personality and professionalism.

Discipline, dedication and diligence are the core values of our college. 
Three Ds are supportive for the students to shape their career as well as to 
face the growing challenges in the days to come.

This prospectus provides a small flavor about PMC as a unique college. I 
look forward welcoming you to our college.

Thanking you once again for choosing PMC for your academic  and 
professional growth.



Message from the Vice Principal

Krishna Pd. Neupane
Vice-Principal

We welcome all, the great souls at Platinum Management College, Dillibazar 
Kathmandu. We are immensely pleased to get you over here. 

PMC pledges to produce resourceful and responsible human resources required for 
the nation. It provides a conducive teaching learning environment to the students, required 
themselves in for their chosen professions. It has innovative, progressive and proven team 
of faculties, qualitative academic setting and truly congenial environment to address the 
emerging global challenges. To explore the competency and potentialities of the students. The 
entire college management team has been trying it’s level best.Academic and professional 
success of it’s graduates, is the evidence of what it produces. Furtheremore, PMC is agile, 
alert and ahead.

We ensure the students with the visible gains through free flow of constructive ideas, 
classroom interactions where the development of team spirit and inculcation of values 
within themselves is prioritized. Our prime focus is on  the holistic development of students. 
Therefore, we lay importance on the activities like , sports, personality and leadership 
development, business etiquettes, emotional intelligence, communication engineering 
and more. We involve students in industrial tours, brainstorming sessions, development 
of presentation skills, report writings, case studies and analyses, and organize the visits of 
executives of industries, and banks sharing their experiences. This is how they will learn 
through seeing and sharing.

At PMC, students get the education of an extraordinary nature where they kindle the flame 
within. Education at PMC  teaches them to appreciate life, work, workers, and the surrounding 
around them. Diligently, students prepare to act well in life.

Once again, I would like to welcome you all and congratulate the faculties and management 
of the college for their outstanding academic excellence and highly appreciable performance. 
I am truly happy to acknowledge the students, the parents/guardians, the well-wishers for 
their continuous support and constructive suggestions.



Why Platinum?

Platinum Management College is one of the leading  management and hospitality colleges in Kathmandu 
affiliated to Pokhara University. We are blend of experts in the field of hospitality and management. We are 
continuously striving to provide high quality education and world class professional training in the field of 
hospitality and management. We believe that success is all about taking the right steps and that dream can 
always be achieved. If you are ready  to raise professional career and explore a world of opportunity, chase 
your dream in Platinum.



BACHELOR OF BUSINESS ADMINISTRATION (BBA)

PMC’s BBA programme is affiliated to Pokhara University. It is a four years, eight semesters, and 120 
credit-hours course. It aims at producing competent and quality business management graduates with 
sound knowledge and skill, relevant to modern organizations. The faculty and staff at PMC work in a 

way so that the students are competitive and are provided with opportunities to enrich their confidence 
and motivations so that they can come to the solutions of the problems associated with the modern day 
corporate world.
The programme offers unique opportunities for learning; contents teaching in the class rooms with 
practical illustrations and on- sight exposures on the state of the art of business organizations as  well. It 
offers students tremendous opportunities to enhance their conceptual inputs and emphasizes on practical 
applications that familiarize the students with the overall functioning of organizations,and makes them 
acquainted with the business environment and challenges of doing business.



Curricular Structure BBA
Students need to successfully complete 120 credit hours of course work, project work and intership for graduation. The 
curricular structure of BBA program is as follow:

Semester I Semester II
Course Code Course Description Credit Hours Course Code Course Description Credit Hours

ENG 101 English I 3 ENG 101 English II 3
MATH 101 Business Mathematics I 3 MATH 101 Business Mathematics II 3
ACC 121 Financial Accounting I 3 ACC 121 Financial Accounting II 3
MGT 111 Principles of Management 3 PSY101 Gernral Psychology 3
MIS 101 Computer and IT Applications 3 ECO101 Introductory Microeconomics 3

15 15
Semester III Semester IV

Course Code Course Description Credit Hours Course Code Course Description Credit Hours
ENG 201 Business Communication I 3 ENG 201 Business Communication II 3
STT 101 Business Statistics 3 STT 201 Data Analysis and Modeling 3
FIN 131 Essentials of Finance 3 MGT 211 Fundamentals of 

Organizational Behavior 3
SOC 101 Fundamentals of Sociology 3 MKT 241 Principles of Marketing 3
ECO 201 Introductory Macroeconomics 3 FIN 231 Financial Management 3

15 15
Semester V Semester VI

Course Code Course Description Course Code Course Description Course Code Course Description
ACC 221 Basics of Managerial Accounting 3 MIS 201 Introduction to Management

Information Systems 3RCH 311 Business Research Methods 3
MGT 314 Management of Human 

Resources 3 LAW291 Legal Aspects of Business and 
Technology 3

MGT 311 Fundamental of Operations 3 MGT212 Business and Society 3
Management Concentration I 3 PRJ491 Project Work 3

15 Concentration II 3
15

Semester VII Semester VIII
Course Code Course Description Course Code Course Description Course Code Course Description

MGT 411 Business Environment in Nepal 3 MGT 421 Strategic Management 3
MGT 321 Fundamentals of 

Entrepreneurship 3 MGT 313 Introduction to International 
Business 3

INT 391 Internship 3 MIS 202 Essentials of e-Business 3
Elective I 3 Elective II 3
Concentration III 3 Concentration IV 3

15 15



BACHELOR OF HOTEL MANAGEMENT (BHM)

The Bachelor of Hotel Management program is designed for students who want to pursue career 
within the hospitality industry and is also directed towards individuals with entrepreneurial flair, 
who possess good commercial insight as well as the quality of being service-minded. There is 

a strong focus on professional skills, theories, and management skills. Utmost focus is placed upon 
developing a professional and hospitable attitude. This course covers  wide range of areas in order 
to prepare participants as a hotel managers and entreperneurs. The Bachelor of Hotel Management 
molds them into successful business leaders in the international hospitality industry as managers and 
entrepreneurs.



Curricular Structure BHM
Semester I Semester II

Course Code Course Description Credit Hours Course Code Course Description Credit Hours
THS 161 Fundamentals of Tourism and Hospitality 3 FNB 174 Food Production & Patisserie II 3
FNB  171 Food Production & Patisserie I (Theory) 3 FNB 194 Food Production & Patisserie II (Practical) 1.5
FNB 191 Food Production & Patisserie I (Practical) 1.5 FNB 175 Food and Beverage Service II (Theory) 3
FNB 172 Food and Beverage Service I (Theory) 3 FNB 195 Food and Beverage Service II (Practical) 1.5
FNB 192 Food and Beverage Service I (Practical) 1.5 RDM 183 Accommodation Operations II (Theory) 3
RDM 181 Accommodation Operations I (Theory) 3 RDM 193 Accommodation Operations II (Practical) 1.5
RDM 191 Accommodation Operations I (Practical) 1.5 MTH 105 Basic Mathematics 3
ENG 101 English I 3 ENG 102 English II 3
MGT 111 Principles of Management 2 FHN 191 Food Hygiene and Nutrition 3

22.5 22.5
Semester III Semester IV

Course Code Course Description Credit Hours Course Code Course Description Credit Hours
FNB  271 Food Production & Patisserie III (Theory) 3 FNB 274 Food Production & Patisserie IV (Theory) 3
FNB 291 Food Production & Patisserie III (Practical) 1.5 FNB 294 Food Production & Patisserie IV (Practical) 1.5
FNB 272 Food and Beverage Service III (Theory) 3 FNB 275 Food and Berverage Service IV (Theory) 3
FNB 292 Food and Beverage Service III (Practical) 1.5 FNB 295 Food and Beverage Service IV (Practical) 1.5
RDM 281 Rooms Division Management I (Theory) 3 RDM 283 Rooms Division Management II (Theory) 3
RDM 291 Room Division Management I (Practical) 1.5 RDM 293 Rooms Division Management II (Practical) 1.5
ACC 125 Hospitality Accounting I 3 ACC 126 Hospitality Accounting II 3
MIS 201 Introduction to Management Information Systems 3 PSY 101 General Psychology 3
SOC 101 Fundamentals of Sociology 3 ENG 204 Business Communication for the Hotel Industry 3

22.5 22.5
Semester V Semester VI

Course Code Course Description Credit Hours Course Code Course Description Credit Hours
HRM 153 Hospitality Human Resources Management 3 MGT 312 Fundamentals of Entrepreneurship 3
STT 101 Business Statistics 3 MGT 216 Tourism Business Environment 3
RCH 311 Business Research Methods 3 ECO 105 Tourism Economics 3
FIN 133 Fundamentals of Financial Management 3 MGT 412 Strategic Management 3

MK.T 143 Hospitality Marketing 3 PRJ 494 Project Work 3
Specialization I (Choose One) Specialization II (Choose One)

FNB 371 Advanced Food & Beverage Management 3 FNB 372 Advance Food Production Management 3
RDM 381 Advance Accommodation Operations Management 3 RDM 382 Advance Room Division Management 3

18 18
Semester VII Semester VIII

Course Code Course Description Credit Hours Course Code Course Description Credit Hours
INT  396 Internship 6 INT 397 Internship 6

Credits Division
Foundation Courses				   21 credits
Core Management Courses			   42 credits
Core Hotel Management Courses		  60 credits
(out of which 12 credit hours allocated for practical and 6 credit hours allocated for specialization courses)
Project work				    3 credits
Internship				    12 credits
Total					     138 credits



Objectives of program
»	 To provide outstanding customer service and to 

work cooperatively with a variety of personality 
types, develop effective time management and 
organizational skills.

»	 To produce capable human resources with full 
support in their placement in Nepal or foreign 
countries.

»	 To cultivate the ability of combining  theory and 
practice .

»	 To develop students’ critical thinking and to 
refine their analytical problem solving and 
decision making skills.

»	 To offer individual training within the hospitality 
industry providing students with opportunity to 
integrate their academic skills with substantive 
work experience.

»	 To prepare students to start professional career 
in business, and public management at the 
entry level managerial position.

»	 To inculcate positive attitudes and practical 
skills essential for a socially responsible and 
competent manager.

»	 To develop adequate foundation for higher 
studies in management and hospitality.



TEACHING PEDAGOGIES AND TOOLS

The teaching methodologies incorporate a blend of classical 
as well as modern approaches. Some techniques commonly 

applied are class lectures, case studies, group discussions, project 
assignments, field visits, problem solving exercises, guest lectures 
and review of literature. Small project works and regular classroom 
presentations, demonstrations and special talk programmes 
constitute our  academic programme. The overall focus of the 
programme will be
»	  Innovative approach
»	 Appreciative inquiry approach
»	 Participatory and collaborative approach
»	 Competitive approach

ADMISSION AND ELIGIBILITY ATTENDENCE REQUIREMENT

The students holding Intermediate degree or Higher Secondary 
Level (+2), or ‘A’ level, or equivalent as recognized by Pokhara 

University with minimum second division or ‘C’ Grade in each 
subject will be considered eligible to apply for the admission to 
BBA & BHM degree course.
An applicant seeking admission to BBA & BHM courses must appear 
at an Entrance Examinations of 1.5 hours’ duration conducted by 
the college. The students who clear the Entrance Examinations 
will be called for  interview. Admission of the students will be 
based strictly on their merit and the enrolment capacity of the 
college.

The students must attend every lecture, tutorial, 
seminar and practical class. However, to accommodate 

for the late registration, sickness and other contingencies, 
the attendance requirement will be a minimum of 80% 
of the classes actually held.If the student is absent in 
the class more than four weeks without permission of 
the academic department,his/her name will be removed 
from the college roll.
Those who will not attend 80% of the total classes will not 
be qualified for the Board Examination.



Evaluation System
The prominent features of the semester system are the process of continuous evaluation of students’ performance and 
flexibility to allow them to progress at a pace suited to their  individual ability, subject to the regulation of credit requirements.
The evaluation of the students will be of two categories:
1.	 Internally by the concerned faculty member through quizzes, tutorials, lab works, home assignments, class tests, class 

participation, term papers ,internal examination etc. Each faculty member will be given responsibility to give individual 
care to the students with a view of enhancing their inherent capabilities by imparting required theoretical knowledge so as 
to develop their skills to comprehend, synthesize and implement effectively as per the need. Three internal tests[including 
one send up exam] will be conducted as specified by the academic calendar. Monthly unit tests will also be conducted to 
monitor and take corrective measures as required to enhance the performance level of the students.

2.	 Externally by   office of the controller of examinations through semester-end-examination,which will carry 50% of the 
evaluation weightage.

The weightage modality of the internal and external evaluation shall be as follows:-
Evaluation Weightage Method

Internal(periodic) 50% Quizzes, Tutorials,Lab Works,Home Assignments, Class Tests,Class 
Participation,Terms Papers,Attendance/Descipline,Internal Examinationn

External[semester-end-
examination] 50% Office of the Controller of Examinations,Pokhara University

The final grade awarded to the students in a course is based on his/her consolidated performance in both internal and 
external evaluations.
Grading System
A student will be graded on the basis of the four years’ average marks of CGPA .
The performance of students is evaluated in terms of the following two levels:
1.	 The semester grade points average (SGPA) which is the grade point average 

for the semester and is given by:
	 SGPA=total honor point earned in a semester/total number of credit hours 

taken in a semester.
2.	 The cummulative grade point average for all completed semester and is 

given by:
	 CGPA=cumulative total number of credit hours taken.

Grade Honor points(CGPA) Description
A 4.0 Excellent
A- 3.7 Excellent
B+ 3.3 Excellent
B 3.0 Good
B- 2.7 Good
C+ 2.3 Good
C 2.0 Satisfactory
C- 1.7 Satisfactory
D+ 1.3 Satisfactory
D 1.0 Minimum Requirement
F 0 Failing



Hotel Visit

We offer  hotel visit so that we are 
able to provide opportunities for 

students to find out how  hotels function 
and discover unique concepts  of hotels.



Activities of BHM Program

In our BHM Program, learning Continues beyond the classroom walls. There are excellent opportunities to 
participate in number of outdoor activities. They are not only complementary to the academic studies, but they 

are also an opportunity for networking.



Activities of BHM Program



Platinum Leadership Academy

“If your actions inspire others to dream more,learn more,do more and become more, you are a leader.”
-John Quiency Adams

Platinum Management College (PMC) prepares students to take challenges in business and management field. In order to 
harness their pratical skills PMC has its Leadership Academy.

•	 Trainings

•	 Business debates

•	 Guest lecturers

•	 Group discussions

•	 Case studies

•	 Researches 

•	 Presentations

•	 Workshops

•	 Books Review

Activities of Platinum 
Leadership Academy

Follow @ PMC_Leadership



Platinum Leadership Academy

Workshop on Team Building

Workshop on Team Building activity helps your team or participants learn new powers of persuasion in a fun and creative 
environment. A team building workshop that simulates the negotiating activities that may need to take place between 
different departments or organizations in the setting up of joint ventures.

“Talent wins games, but teamwork and intelligence win championships.” - Michael Jordan



Platinum Leadership Academy

Workshop on Communication Skills

The art of communication is the language of leadership. The Communications Workshop is designed to help you better 
connect with people. The workshop provides an in-depth look at how you can design and improve your organization’s 
communications. You will learn how to develop a coherent and compelling message, enabling you to increase your visibility, 
supporters, and funds. 



Platinum Leadership Academy

Workshop on Negotiation

“Any method of negotiation may be fairly judged by 
three criteria: It should produce a wise agreement 
if agreement is possible. It should be efficient. 
And it should improve or at least not damage the 
relationship between the parties.”
Getting to Yes, William Ury



Platinum Leadership Academy

Business Debates

Competitive debating is a fun activity akin to a game in which we examine ideas and policies with the aim of persuading 
people within an organised structure. It allows us to consider the world around us by thinking about different arguments, 
engaging with opposing views and speaking strategically.



Platinum Leadership Academy

Book Review

“If you’re the kind of person who has no guts, you just give up every time life pushes you. If you’re that kind of person, you’ll 
live all your life playing it safe, do the right things, saving yourself for something that never happens. Then, you die a boring 
old man.”

Rich Dad Poor Dad  -Robert Kiyosaki



Platinum Leadership Academy

Guest Lectures

Guest lectures enable the students in enriching the latest updates regarding avenues for higher studies and jobs as well as 
the need of the industry. While handling the real modern life challenges one must need the best academician with leadership 
quality and knowledge about soft skills. To extend learning beyond the classroom teaching, we at Platinum Management 
College invite experts from the industry to conduct guest lectures. We invite the eminent personalities of various fields and 
stalwarts of the industry to lend valuable information from their first-hand experience which is serve as an ideal platform 
for the students. The fascinating lectures on various topics boost the confidence of new aspirants as the lectures ends with 
motivating question and answer sessions. 



A case study is a description of an actual administrative situation involving a decision to be made or 
a problem to be solved. It can a real situation that actually happened just as described. or portions 

have been disguised for reasons of privacy. In the case method, students teach themselves, with the 
Instructor being an active guide, rather than just a talking head delivering content. The focus is on 
students learning through their joint, co-operative effort. 

Case Analysis



Visiting Faculties Core Faculties
Prof. Dr. Anant Lal Karna (Accountancy)
Prof. Dr. Paraswar Koirala (Marketing)
Prof. Dr. Govinda Ram Agrawal (Management)
Prof. Puskar Kumar Sharma (Statistics)
Prof. Dr. Madhav Raj Koirala (finance)
Prof. Juju Gyani Ranjit (Statistics)
Dr. Jeetendra Upadhaya (Accountancy)
Dr. Bimal Sharma (Personality Development)
Mr. Rolf Schmitz (Executive Chef, Hotel Astoria Swiss)
Mr. Anil Pradhan (Career Councellor) 
Mr. Sujan Aryal (Career Councellor)
Mr. Rabin Sapkota (Career Councellor,Forbes 5star USA)
Mr. Pasang Sherpa (Career Councellor) 
Mr. Ramesh Khanal (Career Councellor) 

Associate Prof. Pradeep K. Aryal (Internship/Strategic management)
Mr. Dilli Raj Bhandari (Business Law)
Mr. Krishna Pd. Neupane (Accountancy)
Mr. Shankar Pd. Gaire (English/Business Research Methods/Business Communication)
Er. Subhash Belbase (MIS/E-Business/Computer & IT Application)
Mr. Sudan Shrestha (BHM Co-ordinator)
Mr. Gyan Darsan Bhattarai (International Business)
Mr. Yam Pd. Chaulagain (Marketing)
Mr. Birendra Bista (Risk Management/Corporate Finance)
Mr. Phadindra Paudel (Accountancy)
Mrs. Poonam Aryal (Management)
Mrs. Sabita Lohani (General Psycology/Sociology)
Mr. Rajiv Niraula (English)
Mr. Manoj Kunwar (Economics)
Mr. Gyanendra Gurung (Business Mathematics )
Mr. Devendra Subedi (Finance Institution and markets/Investment Decision)
Mr. Ramakanta Mishra (Statistics/DAM)
Mr. Udaya Gyawali (Food & Beverage Service I/II)
Mr. Ram Krishna Chalise (Finance)
Mr. Sukra Raj Lohani (Basic Math)
Mr. Binod Poudel (Economics)
Mr. Om Prasad Adhikari (Business Communication)
Mr. Sudip Raj Nakarmi (Sociology)
Mr. Chudamodi Dhakal (Operation Management)
Mr. Nanda Ram Ghimire (Food & Production)
Mr. Sonalal Chaudhary (Food & Production -Practical)
Mrs. Ranju Acharya Nepal (Accomodation)



Platinum Gallery



Platinum Gallery



With the objective of involving the 
students in various social and other co-
curricular and extra curricular activities, 

the college has established various clubs.

As a management college, we feel our 
responsibility towards the society. In this 
connection, the club has been  organizing 

various social activities like blood donation, 
awareness campaign, and participation in various 
social programs.

Platinum Management Clubs

Platinum Social Club 



Platinum Environment Club

The main objective of the club is to create 
awareness about the environmental 
degradation and protect the environment, 

which can be handed over to the next generation.

Platinum Entrepreneur Club

The college focuses on developing and moulding the 
business visionary, entrepreneurial leaders who are 
the employment generators, not the employment 

seekers. In this connection, efforts are being made to create 
entrepreneurship among the students through coaching and 
involving them in entrepreneurial ventures.



This Club organizes the inter and intra 
college sports events, exhibitions ,and 
festivals.

Platinum Sports and Events Club



Voice of Students

Competition and globalization are the features of todays world. High quality education is required 
to excel in any field in the  global arena. The features of PMC are experienced, qualified and 
professional teachers and stimulating and supportive academic atmosphere. This college has 

been well recognized as one of the genuine institutes where you can shape your dreams better.The 
atmosphere of the   college is really inspiring and cooperative.  
Lastly,if you want your dream to turn into a reality, I suggest you to be a part of “Platinum Management 
College”  and feel proud to be a Platinumian. 
Pooja Pokharel
BBA 6th Semester  

The reason for choosing PMC is its eminent faculties and industry integrated activities.

Ms. Pratyusha Dhamala
BBA 2nd Semester

I am very proud  to get an opportunity  to write up something for our college prospectus. 
Platinum Management College has well maintained its all flourish academic exercise 
and discipline,which were established since its inception.

Amrita Ale
BBA 8th Semester

I am proud to be a student in Platinum Management College.College is preparing 
me to take future managerial challenges.

Aakash Kumar Gupta
BBA 8th Semester



Voice of Students

                                                                 

I joined this college in 2017 [Fall] and choosing PMC is my best decision. I would like to welcome all the 
new comers in the 1st semester. I, hereby, offer my best wishes  to all the new students for pursuing their 
dreams. Hope you all new students feel proud to join this college and will pursue your goal.

“Life is not about getting good cards in hand,it’s all about playing well that you hold.”

Rabindra Niraula
BBA 2nd Semester

“As I am interested in business management, PMC is the way to my dream. I am harnessing my skills 
to take challenges of future.” 

Rashmi Manandhar
BBA 4th Semester

“Chase your dream with Platinum Management College.”
Utshav Shrestha

BBA 4th Semester

“The moment I came to Platinum Management College has been my life changing 
moment.”

Anjana Bhujel
BBA 6th Semester



Dean List Holder

Rajkumar Simkhada

Sandipa Thapa

Ranjana Rayamajhi

Shova Niraula Sushil Kumar Khadka

Renu Shrestha

Suman Pradhan

Sabina Khanal Sonu Subedi
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PLATINUM
BBA BLOCKTHE TIMES INT’L 

COLLEGE/SS

PLATINUM
BHM BLOCK

Kalikasthan
Temple

P L A T I N U M
MANAGEMENT COLLEGE

Kalikasthan, Dillibazar,  Kathmandu, Nepal
Ph. No. : 01-4420928, 4442717, 4418046
URL : www.platinumcollege.edu.np
E-mail: info@platinumcollege.edu.np
Apps : Platinum Management College
Twitter : @PMC_Leadership

Under The Same Management

Charkhal, Dillibazar, Kathmandu, Nepal,  Tel:-01-4441163, 4441167, 4441168
Email: info@timescollege.edu.np, web:www.timescollege.edu.np
Apps: Times International College

THE TIMES INT’L COLLEGE/SS

Academic Programs Offered:

Proposed Program: BBM/MBM/BCA/Diploma in Computer Engineering/
Civil Engineering and Survey Engineering

+2 Level (NEB)
Science
Management
Humanities

Bachelors’ (TU)
BBS
BA/BSW (Social Work and Mass Communication)

Master’s (TU)
MBS (Semester System)


